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Fashion and Digital Media 
Spring 2018 

Dr. K. Van Cleaf 
kvancleaf@fordham.edu 

11:30-2:15, 518 Lowenstein  
Office hours: Monday 12-2 and by appt 

 
 

This course examines what happens when one of the oldest forms of communication, fashion, 
meets up with the newest, digital media. Fashion and digital media provide platforms for self-
expression, communicate and contest social values, and employ a global network of people. 
Using fashion as a case study, we will explore the ways digital media and emerging technologies 
operate, as well as the influence fashion and digital media have on each other. More than any 
other industry, digital media has completely reconfigured the fashion world, such that: bloggers 
have usurped famous magazine editors at fashion shows, the retail industry is collapsing as 
online shopping takes off, platforms such as Instagram create new forms of social status and 
power. While digital media creates new jobs, communities, and celebrities in the fashion world, 
it also aggravates existing social inequalities. We will read from diverse disciplines including 
communications, sociology, anthropology, media studies, fashion studies, and marketing.  
 

Required Texts: 

All readings will be distributed via email, or online at: www.fashioningsociology.com. You may 

want to purchase the following book; we’ll read most of it:  

Pham, Minh Ha T. 2015 Asians Wear Clothes on the Internet. Introduction. Raleigh: Duke Press.  

 

Objectives: 
! Students will develop a unique understanding of digital media by studying it from the 

vantage point of the fashion industry. 
! Students will study how fashion and digital media create community, culture, identity, 

new forms of work, and resistance.  
! Students will learn about the historical connections between fashion and technology. 
! Students will learn about the ethical issues, such as plagiarism, in both fashion and digital 

media. 
! Students will be able to trace how federal regulations impact both digital media and the 

fashion industry.  
! Students will develop an understanding of how gender, race, class, sexuality, and other 

forms of minority status aid and abet the digital media fashion industry.  
 
Attendance: For the first time, I’m going to count attendance as EXTRA CREDIT instead of as part of 
your grade. If you miss 0 classes, you will get 8 points added to your total end of semester grade. If you 
miss 1 class, you’ll get 6 points. If you miss 2, you’ll get 4 points. Missing more three or more will get 
you zero extra credit points. This is the ONLY extra credit I will give!  
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Fordham’s university-wide policy is that 4 unexcused absences results in a failing grade. It is your 
responsibility to get readings/assignments for missed days from other students, and you are encouraged to 
come to my office to discuss topics you’re unclear on. 
 
Concept-Connect (20%): Once during the semester you will have to bring in an example of an outside 
media supplement (an image, a campaign, a speech, video, article, hashtag trend, song…anything) that 
illustrates ONE concept from our scheduled reading for that day. You should spend no more that 1-2 
minutes explaining the concept. You do not have to summarize the scheduled reading. In fact, if you do 
summarize, I will deduct points! You do have to show and tell us how your media object exemplifies 
ONE key aspect of the reading. Finally, please have ONE discussion question over the reading/your 
presentation for the class. You don’t have to ‘ask’ the class, but you should be able to point out a tension 
or the underlying assumptions/structure of the text. We will schedule these the first week of class. 
 
Exam, Midterm (30%): Multiple choice, true false, possible short answer.  
 
Online Fashion Journal (25%): Using any platform you like, but one that includes blogging/writing 
capabilities, you’ll create a ‘fashion’ website of your own. You will need to make these at the beginning 
of the semester and update them throughout. I will give out writing prompts, or other assignments, and 
have you post your answers on your own site. At the end of the semester you’ll organize your entire 
website, or part of it, around a specific theme—you’ll need 4 polished textual and visual posts. These four 
posts must incorporate the ideas from class, our readings and discussions. Up until the midterm, we’ll 
mainly spend time setting these up. After the midterm, I’ll assign most of the writings, etc. These will be 
graded! We will discuss and work on these throughout the semester. You will need to email me your 
website’s URL. I will periodically check them throughout the semester so you will need to keep them 
updated. Failure to have a response to one of my prompts will result in a deduction of points from this 
portion of your grade. I will always give you a heads up about upcoming check-ins! 
 
Fashion Archive Project (25%): In addition to creating your own website, we will create and fashion 
archive website together. You will each have to submit ONE entry for the site on a fashion object, trend, 
history, figure, etc of your choosing. You will have to write an essay that explains the history, the labor, 
or the cultural meaning of the object, including visual aids (and please feel free to take your own pictures, 
interviews, etc). We will have a “launch” party for our website the last day of class!  
 
GRADING SCALE:  
100=A+   79-77 = C+ 
99-93=A   76-72 = C     
92-90=A-   71-70 = C- 
89-87=B+  69-60 = D 
86-83=B    Below 58 = F 
82-80=B- 
   
RULES/POLICIES: No cell phones—we can do it! No laptops (unless we are scheduled to have a tech 
day in class). No cheating, no plagiarism. Respect each other and different opinions.   

1. No cell phones: Silence them, put them away. If you cannot keep your hands and eyes off, I’m 
open to bringing a basket in for us all to leave them during class. If you have an emergency or 
childcare or need your phone on your desk, please let me know before class starts. If I see you 
using them, I will hold up class until the phone is put away.  

2. Laptops: Please do not bring to class unless I ask you to for specific workshop days. Laptops, 
like phones, are distracting to you, to me, and to those sitting around you.  
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3. No earbuds/headphones: Seriously, DO NOT SIT IN CLASS WITH ONE EARBUD IN. If you 
do this, you’ll be instructed to leave immediately and I will take 10 points off your next upcoming 
test. 

4. Lateness/leaving early: If you repeatedly are late to class or leave early (more than 3 times), I 
will take off a point for each late/early from your final grade. Let me know before class if you 
need to leave early.  

5. Final grades are FINAL: I do not negotiate grades. Do not ask. I do not need to hear about your 
GPA, or what grade you need or must get. You are responsible for your grades. Regardless of 
what other faculty tolerate, I do not negotiate grades with students.  ALL GRADES ARE FINAL. 
If you wish to learn more about why you earned the grade you were assigned, you must see me in 
person during my posted office hours. Do not request email explanations of your grades; I will 
not respond in that venue. I also do not give extra credit. If you are struggling, be sure you come 
see me right away. Some of you might have to prepare yourselves to come see me on a regular 
basis. You may also have to prepare yourself to seek additional college services, such as tutors, if 
your grades reflect that you are struggling. Do NOT wait until the end of the semester to tell me 
you have been struggling all along. By then, it is much too late in the course to remedy the 
situation. Nonetheless, students should remember that coming early and often for help does not 
guarantee that I will pass you.  In the final hour, you need to demonstrate proficiency in 
sociology, no matter how hard you tried. Coming to class, trying hard/studying many hours in 
college is a given.  In the end, you must produce college-level work.  

******I will probably change, delete or ADD readings to this schedule.  I will always give you 
notice but you must come to class to stay abreast of any changes. 
   
******Do not be offended if I call you and do not be offended if I do not call on you! I will try to call on 
everyone at least once over the course of the semester so be prepared. 
  
******Please email me if you are having trouble with the course material in anyway. 
  
******Plagiarizing in anyway, shape or form will result in a zero for that assignment or test. I take this 
very seriously so please see me if you’re nervous about properly citing your work. 
 
 

Week 1 (Jan 24): Theories of Fashion: Fashion as Communication, Fashion as Technology 

Simmel, George. 1957  “On Fashion” American Journal of Sociology, v 62, 6. 541-588. 

URL: 

http://sites.middlebury.edu/individualandthesociety/files/2010/09/Simmel.

fashion.pdf 

 

Fiske, John. 1989 “The Jeaning of America” URL: 

http://xroads.virginia.edu/~DRBR2/fiske2.pdf 
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Exhibit: MoMa: “Is Fashion Modern?”  

 

Week 2 (Jan 31): Digital Fashion 

*Bring in laptops, tablets (if we don’t have computers in the room) so we can set up websites etc.   

Rocamore, A. 2017. “Mediatization and Digital Media in the Field of Fashion” (website) 
 

Week 3 (Feb 7): Fashioning Digital Media  

 
Pham, Minh Ha T. 2015 Asians Wear Clothes on the Internet. Chapter Intro-2. Raleigh: Duke 

Press.  

 

Week 4 (Feb 14): Fashion Blogging, 1 

 
Laurell, C. 2017. “When Bloggers become Designers: On the Role of Professions in a Fashion 

System Undergoing Change” Fashion Practice Volume 9, Issue 3, 2 September 2017, 
Pages 310-328 

 

Anyan, J. (2015). 'Boredom and Reinvention for the Female Gaze within Personal Fashion 
Blogs', published in Nally, C. and Smith, A. (eds)  'Twenty-First Century Feminism: 
Forming and Performing Femininity', Basingstoke: Palgrave Macmillan. 

 

Week 5 (Feb 21): Fashion Blogging, 2 

Duffy, B. E., & Hund, E. (2015). “Having it all” on social media: Entrepreneurial femininity and 
self-branding among fashion bloggers. Social Media + Society, 1(2), 1-11.  

 
Adams Stein, J. (2017). “Labor, entrepreneurialism and the creative economy in neoliberal 

times.” Fashion Theory, 21, 5, 609-615. 
 

Rocamore, Agnes “Digital Dress Diaries: Personal Style Blogs and Identity Formation” URL: 

https://fivefootfab.wordpress.com/2014/06/10/digital-dress-diaries-personal-style-blogs-

and-identity-formation/ 

 

Week 6 (Feb 28): MIDTERM 

 

Week 7 (March 7): Retail, Women’s Work, and Shopping Online 



	   5	  

Carah, N., & Shaul, M. (2016). Brands and Instagram: Point, tap, swipe, glance. Mobile Media & 
Communication, 4(1), 69-84. 

Strugatz, Rachel. 2017. “Digital Download: The Power of Influencer Referrals” September 19, 
2017. WWD. URL: http://wwd.com/business-news/retail/influencers-chriselle-lim-man-
repeller-leandra-medine-reward-style-drive-traffic-and-sales-10994073/ 

Madrigal, Alex. 2018. “The Strange Brands in Your Instagram Feed”  URL: 
https://www.theatlantic.com/technology/archive/2018/01/the-strange-brands-in-your-
instagram-feed/550136/ 

Week 8 (March 14): Fashion and Power/Protest 

“Fashioning Protest for the Women’s March” by Katie Rogers, New York Times, January 18, 

2017.   

Excerpt from: Resilience and Melancholy: Pop Music, Feminism, Neoliberalism. 2015. Robin 
James 
 
Minh-Ha T. Pham, “Racial Plagiarism and Fashion” in QED: A Journal of GLBTQ Worldmaking 
4.3 December 2017  URL/copy to come!  
 

Week 9 (March 21)  Bodies: Beauty Labor, YouTube Tutorials, and Authenticity 

Banet-Weiser, Sarah.  Branding the Post-Feminist Self: Girls’ Video Production and YouTube in 
Mediated Girlhoods: New Explorations of Girls' Media Culture, ed. Mary Celeste 
Kearney (New York: Peter Lang,  2011) 

 

“Excluded by the Wedding Industry, black brides turn to Instagram” by Tobi Oredien URL: 
https://www.the-pool.com/life/life-honestly/2017/22/tobi-oredein-on-black-brides-on-
instagram# 

 
Connell, Catherine. 2013. “ Queer Fa(t)shion Blogging as Counterdiscourse” WSQ, 41.  

 
 

Week 10 (April 4): Bodies: Wearing Technology 

Wissinger, Elizabeth 2016 “From ‘geek’ to ‘chic’: Wearable technology and the woman 

question” in Digital Sociologies.  

 

Barker, Jessica. “Considering Snapchat Filters as Digital Adornment” The Fashion Studies 

Journal. URL: http://www.fashionstudiesjournal.org/commentary/2017/7/2/considering-

snapchat-filters-as-digital-adornment 
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Week 11(April 11): Selfies  

TBD  

Sneft, T “The Skin of the Selfie”   
 
Pham, Minh Ha T. 2015    “I click and post and breathe, waiting for others to see what I 

see”: On #FeministSelfies, Outfit Photos, and Networked Vanity” Fashion Theory, 
19, 2.  

 

Week 12 (April 18): Fashioning Identity 

Banet-Weiser, S., & Arzumanova, I. (2012). Creative authorship, self-actualizing women, 
 and the self-brand. In C. Chris & D. Gerstner (Eds.), Media authorship (pp. 163–
179). New  York, NY: Routledge.  

“Networking Girlishness” in Girlhood and the Plastic Image by Heather Warren-Crow. 2014. 
New Haven: Dartmouth Press 

  

Week 12 (April 25): Fashioning the Body 

Whitefield-Mandrano, Autumn. 2016 “Like” Me: How Social Media and 24/7 Surveillance are 

Shaping Women’s –and Men’s—Self Image” in Face Value: The Hidden Ways Beauty 

Shapes Women’s Lives. Simon & Schuster: New York.  

Banet-Weiser, Sarah.  Branding the Post-Feminist Self: Girls’ Video Production and YouTube in 
Mediated Girlhoods: New Explorations of Girls' Media Culture, ed. Mary Celeste 
Kearney (New York: Peter Lang,  2011) 

 
Senft, T (2017) RECENT article  
 
Brown, Keah “The Freedom of a Ponytail” URL: http://www.lennyletter.com/life/a461/the-
freedom-of-a-ponytail/ 
 
Smith, Cat “Norcore is Bullsh*t” URL: http://www.thestylecon.com/2014/03/03/normcore-

bullsht/ 

 
Week 13 (May 2): Fashion Archive Launch! Presentations on student fashion journals 
 
 
 
 
 


