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Fashion and Digital Media 
Fall 2019 

Dr. K. Van Cleaf 
kvancleaf@fordham.edu 

Office hours: TBA 
 
This course examines what happens when one of the oldest forms of communication, fashion, 
meets up with the newest, digital media. Fashion and digital media provide platforms for self-
expression, communicate and contest social values, and employ a global network of people. 
Using fashion as a case study, we will explore the ways digital media and emerging technologies 
operate, as well as the influence fashion and digital media have on each other. More than any 
other industry, digital media has completely reconfigured the fashion world, such that: bloggers 
have usurped famous magazine editors at fashion shows, the retail industry is collapsing as 
online shopping takes off, platforms such as Instagram create new forms of social status and 
power. While digital media creates new jobs, communities, and celebrities in the fashion world, 
it also aggravates existing social inequalities. We will read from diverse disciplines including 
communications, sociology, anthropology, media studies, fashion studies, and marketing.  
 

Required Texts: 

All readings will be distributed via email, or online at: www.fashioningsociology.com.  

Objectives: 
§ Students will develop a unique understanding of digital media by studying it from the 

vantage point of the fashion industry. 
§ Students will study how fashion and digital media create community, culture, identity, 

new forms of work, and resistance.  
§ Students will learn about the historical connections between fashion and technology. 
§ Students will learn about the ethical issues, such as plagiarism, in both fashion and digital 

media. 
§ Students will be able to trace how federal regulations impact both digital media and the 

fashion industry.  
§ Students will develop an understanding of how gender, race, class, sexuality, and other 

forms of minority status aid and abet the digital media fashion industry.  
 
Attendance:  
Fordham’s university-wide policy is that 3 unexcused absences results in a failing grade. If you miss 
four or more and due to an emergency, family, personal, or medical reason, you must notify both myself 
and your class dean of the issue at hand with appropriate documentation. It is your responsibility to get 
readings/assignments for missed days from other students, and you are encouraged to come to my office 
to discuss topics you’re unclear on. 
 
Because our class meets once a week, if you miss more than 2 classes please see me asap.  
 
Part of our overall learning experience is sitting, thinking, and talking together. 
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Participation/Concept-Connect (25%): Once during the semester you will have to bring in an example 
of an outside media supplement (an image, a campaign, a speech, video, article, hashtag trend, 
song…anything) that illustrates ONE concept from our scheduled reading for that day. You should spend 
no more that 1-2 minutes explaining the concept. You do not have to summarize the scheduled reading. In 
fact, if you do summarize, I will deduct points! You do have to show and tell us how your media object 
exemplifies ONE key aspect of the reading. Finally, please have ONE discussion question over the 
reading/your presentation for the class. You don’t have to ‘ask’ the class, but you should be able to point 
out a tension or the underlying assumptions/structure of the text. We will schedule these the first week of 
class. 
 
The remainder of your participation grade will come from your thoughtful, considerate discussion. You 
do not have to have the material mastered, but you do have to show that you are keeping up with the 
readings and critically engaging the ideas. I will call on all of you to be sure you’re keeping up.  
 
Exams, Midterm/Final (50%): Multiple choice, true false, possible short answer.  
 
Critical Fashion Magazine (25%): Together we will create a digital fashion magazine that explores 
fashion and digital forms of media and technology. We will work on this all semester. Each person will 
have to write one ‘article’ as well as work in teams on various aspects of the magazine itself (layout, the 
website itself, possible features, an Instagram account?, critical feedback groups. We will brainstorm 
together in our first class). We will spend the first few weeks getting teams set up and once the teams are 
formed, each one will update us weekly with their progress.  
 
Team projects: working in groups of around 3, you will have to devise a plan, create and/or manage your 
part of the overall project. We will create the teams in class, together, on the first and second day. I am 
looking for the following teams: website building and managing; Instagram account creating/managing; a 
group to organize the magazine sections…and more! Depending on your team, you will need to be ready 
to update the class weekly on your progress. You will need to propose ideas, layouts, etc to the class and 
take their feedback/input into account. The pacing of your team work will depend on what it is you’re 
working on. If you’re part of the website building (and this team should be bigger than 3), you’ll have to 
set up a site, make sure everyone has access to it (including me), early on. Don’t worry if you’ve never set 
up a site, part of the team project is learning new skills in smaller groups. I will set aside class time to 
meet with each group and go over skills, stumbling blocks, etc. All that’s needed is a willingness and 
curiosity to learn!  
 
Individual articles. In addition to team projects, you’ll each have to write an ‘article’ for the magazine 
itself. These must be critical investigations of fashion (broadly conceived, can be anything relating to 
trends) and/or digital media. Do not plagiarize these! These need to be original works and they must 
reference the readings we do in class. These will be on the shorter side, 500-750 words, and should 
include images—originals are fine and encouraged!  
 
Your individual article can be on a fashion object, trend, history, figure, etc of your choosing. You will 
have to write an essay that explains the history, the labor, or the cultural meaning of the object, including 
visual aids (and please feel free to take your own pictures, interviews, etc). More to come on this. We will 
have a “launch” party for our website the last day of class!  
 
GRADING SCALE:  
100=A+   79-77 = C+ 
99-93=A   76-72 = C     
92-90=A-   71-70 = C- 
89-87=B+  69-60 = D 
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86-83=B    Below 58 = F 
82-80=B- 
   
RULES/POLICIES: No cheating, no plagiarism. Respect each other and different opinions.  
 

1. Cell phones/laptops: Please do not be disrespectful. If you cannot pay attention and participate 
in class, then I’ll have to ban them both. It is distracting when students are zoned out on their 
computers or checking their phones nonstop. Laptops, like phones, are distracting to you, to me, 
and to those sitting around you. Please use them for class purposes during class. If it’s a problem, 
I reserve the possibility of an outright ban and/or unannounced pop quizzes instead of scheduled 
exams.  

2. Lateness/leaving early: If you repeatedly are late to class or leave early (more than 3 times), I 
will take off a point for each late/early from your final grade. Let me know before class if you 
need to leave early.  

3. Final grades are FINAL: I do not negotiate grades. Do not ask. I do not need to hear about your 
GPA, or what grade you need or must get. You are responsible for your grades. Regardless of 
what other faculty tolerate, I do not negotiate grades with students.  ALL GRADES ARE FINAL. 
If you wish to learn more about why you earned the grade you were assigned, you must see me in 
person during my posted office hours. Nonetheless, students should remember that coming early 
and often for help does not guarantee that I will pass you.  In the final hour, you need to 
demonstrate proficiency in the material, no matter how hard you tried. Coming to class, trying 
hard/studying many hours in college is a given.  In the end, you must produce college-level work.  

******I will probably change, delete or ADD readings to this schedule.  I will always give you 
notice but you must come to class to stay abreast of any changes. 
   
******Do not be offended if I call you and do not be offended if I do not call on you! I will try to call on 
everyone at least once over the course of the semester so be prepared. 
  
******Please email me if you are having trouble with the course material in anyway. 
  
******Plagiarizing in anyway, shape or form will result in a zero for that assignment or test. I will report 
it to your advisor, class dean, and fill out a report for the academic integrity committee to review. I take 
this very seriously so please see me if you’re nervous about properly citing your work. 
 
Fashion as Communication, Fashion as Technology 

Sept 3: Intros, team brainstorming 

  #OOTD (outift of the day) post or the alternative assignment for next 

week.  

 Team brainstorming session 
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Sept 10: Simmel, George. 1957. “On Fashion” American Journal of Sociology, v 

62, 6. 541-588. URL: 

http://sites.middlebury.edu/individualandthesociety/files/2010/09/Simmel.

fashion.pdf 

 

 “The High Cost of High Fashion” by Minh-ha T. Pham URL: 

https://www.jacobinmag.com/2017/06/fast-fashion-labor-prada-gucci-

abuse-designer 

 

 Team brainstorming, forming.  

 

Sept 17: Fiske, John. 1989 “The Jeaning of America” URL: 

http://xroads.virginia.edu/~DRBR2/fiske2.pdf 

 
“How Luxury Fashion Was Reduced to Logomania” by Eugene Rabkin, 
URL: https://www.highsnobiety.com/p/luxury-fashion-appeal-lost-today/ 

 

 Team progress check ins! (check ins every week from this point forward) 

  

Digitizing Fashion 

Sept 24 Rocamore, A. 2017. “Mediatization and Digital Media in the Field of 

Fashion” (website) 

 

 Laurell, C. 2017. “When Bloggers become Designers: On the Role of 
Professions in a Fashion System Undergoing Change” Fashion Practice 
Volume 9, Issue 3, 2 September 2017, Pages 310-328 

 

Oct 1   “Shops aren’t for shopping anymore”  URL: 

https://www.theatlantic.com/technology/archive/2018/06/shops-arent-for-

shopping-anymore/563054/ 

 
 Connell, Catherine. 2013. “Queer Fa(t)shion Blogging as 

Counterdiscourse” WSQ, 41 
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 Media, Markets, Gender: Economies of Visibility in a Neoliberal Moment 
by Sarah Banet-Weiser, The Communication Review, 18: 53-70, 2015. 

 
Oct 8   Review 

  Team check ins, with prototypes!  

 
Oct 15   MIDTERM 

Racial Fashioning of Digital Media  

 
Oct22   Pham, Minh Ha T. 2015 Asians Wear Clothes on the Internet. Raleigh: 

Duke Press. 

Intro-Chapter 1 
 
 
Oct 29   Pham, Chapter 1-2 
 
Political Economy of Digital Fashion (Working in/through Digital Media) 
 
Nov 5 Duffy, B. E., & Hund, E. (2015). “Having it all” on social media: 

Entrepreneurial femininity and self-branding among fashion bloggers. 
Social Media + Society, 1(2), 1-11. 

 
  “Posting Instagram Sponsored Content is the New Summer Job” by Taylor 

Lorenz, The Atlantic, URL: 

https://www.theatlantic.com/technology/archive/2018/08/posting-

instagram-sponsored-content-is-the-new-summer-job/568108/ 

 
 
Nov 12 Adams Stein, J. (2017). “Labor, entrepreneurialism and the creative 

economy in neoliberal times.” Fashion Theory, 21, 5, 609-615. 
 
 
Fashioning a Digital Self 

Nov 19  Whitefield-Mandrano, Autumn. 2016 “Like” Me: How Social Media and 

24/7 Surveillance are Shaping Women’s –and Men’s—Self Image” in 

Face Value: The Hidden Ways Beauty Shapes Women’s Lives. Simon & 

Schuster: New York.  

 
 



	 6	

Nov 26  Barker, Jessica. “Considering Snapchat Filters as Digital Adornment” The 

Fashion Studies Journal. URL: 

http://www.fashionstudiesjournal.org/commentary/2017/7/2/considering-

snapchat-filters-as-digital-adornment 

 

Wissinger, Elizabeth 2016 “From ‘geek’ to ‘chic’: Wearable technology 
and the woman question” in Digital Sociologies.  

 

 
 
Dec 3   Magazine Launch!  
 
FINAL  TBA 
 
 
Alternates/Additional Readings 
Spinoza in a T shirt, URL: https://thenewinquiry.com/spinoza-in-a-t-shirt/ 
 
Madrigal, Alex. 2018. “The Strange Brands in Your Instagram Feed”  URL: 
https://www.theatlantic.com/technology/archive/2018/01/the-strange-brands-in-your-instagram-
feed/550136/ 

Excerpt from: Resilience and Melancholy: Pop Music, Feminism, Neoliberalism. 2015. Robin 
James 

 
“Fashion’s Cultural Appropriation Debate: Pointless” by Minh T. Pham, URL: 

https://www.theatlantic.com/entertainment/archive/2014/05/cultural-appropriation-in-fashion-

stop-talking-about-it/370826/ 

 
Banet-Weiser, Sarah.  Branding the Post-Feminist Self: Girls’ Video Production and YouTube in 

Mediated Girlhoods: New Explorations of Girls' Media Culture, ed. Mary 
Celeste Kearney (New York: Peter Lang,  2011) URL:  
https://socyeventsucsc.files.wordpress.com/2011/02/banet-
weiser_reading.pdf 

 

“Fashioning Protest for the Women’s March” by Katie Rogers, New York Times, January 18, 

2017.   


